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Aspect acknowledges the 
Traditional Owners and 
Custodians of Country 

throughout Australia and 
recognises their continuing 

connection to the land, sea, 
waterways and community. 

We pay our respects to them and 
their cultures; and to their Elders 

past and present.

We welcome all Aboriginal and 
Torres Strait Islander people 

here with us today.



Statement of 
inclusion

Everybody is welcome here. 

We want you to feel it is OK to be 
authentically yourself. Please let us 
know if there is anything we can do 
that helps to include you in the 
meeting. Everyone is welcome to 
use their own strategies to help 
them feel relaxed.



World Autism Understanding Day 
2nd April 2025
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World Autism Understanding Day 
2nd April 2025
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• Understanding is the key to inclusion.  

• Moved from “awareness” to “understanding”

Aspect asked Autistic people and parents what they want people 
to know about autism and what people can say or do to be 
supportive...
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Introduction 
• Aspect’s partnership approach to fundraising (including GIW)

• To collaborate with and represent the interests of the Autistic and 
autism communities.  

• A journey to a collaborative and strengths based approach with 
Autistic people 

• Working in Partnership journey:
• The process
• Language
• Events
• Marketing Collateral

• All leading to improved outcomes and a good fit with the 
community we seek to support. 

 



How we work
At Aspect, we exist to support and empower 
our participants to live the best life possible.

We work to understand people on the autism 
spectrum, from their perspective. 

Our focus is on the strengths and interests 
of people on the autism spectrum. 

Our solutions are evidence-informed. 

Our supports are designed around each 
person and family, for every stage of life – 
from early childhood to transition into 
adulthood.

8



9

• Disability Access and Inclusion Plan. 

• Core Strategy - Partner with people on the autism spectrum in 
governance, research, service planning and service delivery.

• Empowering Autistic voices

• Our work more respectful and effective.

• Prioritise our commitment to inclusion and diversity. 

• Fundamental element of our DNA.

• Our working in partnership model sits very well with donors 
especially those who also have a close autism connection. 

Aspect’s Working in Partnership Model
 



Aspect Autistic Forums
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Aspect Advisory Council 

A group of seven Autistic people who provide 
independent advice to the Aspect Board and Aspect’s 
Executive team on Aspect’s governance.

In 2020, Aspect’s Board welcomed its first Autistic board 
member Tori Haar, a founding member of Aspect’s 
Advisory Council. 

Think Tank 

A remunerated group of adults on the autism spectrum 
who provide advice for Aspect on day-to-day autism 
practice.

Communications Working Group 

Aspect Fundraising collaborates with an Autistic working 
group to develop respectful accurate messaging and 
encourages Autistic people to engage with fundraising 
activities.



Aspect Autism Friendly
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• Working towards an Australia where Autistic people feel 
welcomed, understood, and included in all the spaces 
and places they need to access to live fulfilling lives.

• Most team members are Autistic

• Working in Partnership Officer



How we told our stories
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Our fundraising focus was based on emotional connection and pity.   

- Imagery 

- Sad, struggling children

- Language 

- What was lacking

- Tragedy

- Focus on 

- Deficits

- Suffering

- Fixing/curing



Autistic community said...
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- Excluded Autistic people from the narrative

- Ignored Autistic people’s perspectives

- Didn’t represent Autistic individuals authentically 

- Framed autism as a tragedy and problems to be “fixed”

- Focused on deficits rather than strengths 

- Used emotional appeal based on pity

- Images of distress with no hope

- Reinforced negative stereotypes

- Used language that emphasised what’s lacking

- Created donor fatigue and a sense of hopelessness

 



The Balance
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Balancing the message: 

- How do we show real needs without reinforcing 
stigma? 

- The tightrope: Avoiding harm while still inspiring 
support 

Key Challenge: 

- We still need to show that support is needed! 
- People give when they feel emotionally connected 

Goal: 
- Shift narratives without erasing real challenges



Language 
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- Aspect language guide 

- Shaped by the Autistic community

- Uses respectful, person-centered terminology

- Uses empowering language – i.e. support 
rather than save

 
- Avoids deficit-based framing 

- Emphasises strengths and challenges equally
- Uses  

- We use specific language within our appeals

- Used when we speak to GIW supporters

- Examples 
- Autism spectrum v’s Autism Spectrum 

Disorder
- Neuro-typical v’s normal

- Evolving guide



Imagery 

16

Shifting the narrative

• Empowerment

• Strength

• Inclusion

Strong imagery

• Authentic & respectful

• Empowering and positive

• Engaging

• Inclusive and diverse – representing the full spectrum



Training 
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- All staff receive fundraising autism training

- All agencies that we work with receive autism training

- Ensures everyone understands autistic perspectives
 
- Helps us engage meaningfully with donors & communities

- Better positions us for positive, inclusive messaging and engaging 
authentic strengths based story telling

- GIW training completed



Events 
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- Aligns with working in partnership with Autistic people

- Event working group with Autistic representation

- Events designed with Autistic people in mind

- Authentic representation including Autistic speakers 

- Key themes focusing on strengths and interests e.g. 
art, music, science, technology

- Collaborations with Autistic advocates

-  Accommodations include:
- Lighting, sound and sensory-friendly spaces

- Quiet space 

- Visual Story – add picture 

- A wonderful GIW supporter experience – educative, 
interesting, valuable, empowering

- Successful! 
- Finalist 2024 - FIA Impact through Events Award category



New Value Proposition - Gifts in Wills 
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- Project completed last year

- Working in Partnership Officer was a key member of our development 
team

- Showcases real empowering stories 

- Encourages legacy giving in a respectful way 

What makes it different? 

- Language - Clear, strengths-based
- Together we can create a world that works for everyone

- A world where Autistic people can live their life, their way, every 

single day

- Together, we can make a lasting impact on the lives of Austistic 

individuals and the broader community

- Imagery - Authentic, diverse & strong

- Stories – empowering 
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New Brochure & Aspect landing page 
  

Social Media Posts
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“When I made my Will, it was essential to think 
about the next generation, particularly around 
early diagnosis, which I’m very passionate 
about. It’s really important to give back.  It took 
me a few hours to do my Will online. It’s a way of 
preserving the values that I really care about 
once I’m gone.” 

Amanda, Aspect Gifts in Wills supporter

Hear from one of 
our GIW supporters



Our shift 
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Working in partnership with Autistic people has transformed our 
fundraising.  

• Our campaigns are – authentic, empowering and strengths-
based.  

• We emotionally connect without relying on pity or tragedy

• As many of our donors are not Autistic and may not fully 
understand challenges we educate and focus on strengths 

• Highlight potential, inclusion and empowerment 

• Needs-based can also be strengths-based

• Shifting the focus: 
- From fixing the person to fixing the world around them 

- Society should adapt to accommodate Autistic 

individuals 

- Telling better stories

- Stories are accurate, positive and empowering 
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Result: 
- Autistic community comfortable with our fundraising 

appeals and content 
- Stronger donor support and deeper engagement
- Greater support for initiatives that truly benefit the 

community
- When we put in the work, we see positive change

Through our Working in Partnership model, we are continually working 
towards respectful representation of Autistic people in our campaigns. 

The outcome
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