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• Our Include a Charity campaign (7 months) generated 23 pieces of 
coverage with an audience reach over 21,560,000 Australians across 
print, broadcast and online coverage. 

• Key media placement for Include a Charity Week included organising 
spokesperson and case study interviews with  Nine.com.au, Business 
News, ABC Wide Bay, HR Leader, Financial Standard and  SMSF Adviser. 

• It was also extensively covered by charity and senior publications, 
including The Advocate, F&P , DARE and Australian Senior.

• The PR campaign in the lead up to and during the week engaged a 
number of charities like Cottage by the Sea and Peter Mac Alfred 
Foundation, UNHCR, Cerebral Palsy Alliance, MS Plus, and Children's 
Medical Research. 

• The earned coverage achieved had a 95% inclusion of Include Charity 
spokespeople, including international guests Dave Smith from Heaton 
Smith Group, Helen Beeby – Campaign Director at IAC, Katherine Raskob, 
Chief Executive of Fundraising Institute Australia and Rohani Bixler, 
Principal Lawyer at Olivetree Legal.

Year-round PR from April 2024

23

Pieces of coverage 

21.5m+

Audience Reach

100%

Positive Sentiment

95%
Incl. an Include a 
Charity 
Spokesperson



Coverage Snapshots
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Include a Charity Week Results - Digital
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• The campaign exceeded 90% of set KPIs for the campaign.

• Most significantly, the campaign crossed 1.6 million 
impressions and over 12k visits to the campaign landing page – 
100% above the campaign benchmark.

• Strong awareness and consideration successes among core 
target audience with both video views and Avg CTR - 67% and 
122% above their benchmarks. 

• LinkedIn has carved itself as a key thought leadership channel 
for IAC with this year's campaign seeing great engagement 
from both business professionals but also IAC and FIA member 
organisations. 

Social media sprint starting in August 2024 – into IAC week – 
and until end of September

1.6m
Impressions across 
Facebook and 
LinkedIn

364,002

Video Views

1.04%
LinkedIn 
engagement rate

90%
KPIs achieved 
across the 
campaign

IAC Website Landing Page – 12K Visitors

Top Performing 
Ad (Facebook)

Top Performing 
Ad (LinkedIn)



Include a Charity Week Results - Digital
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• The top performing ads across both Facebook and LinkedIn 
were carousels, showing the value of this format in driving 
more engagement as it occupies more real estate on people’s 
screens and allows us to lean on a stronger storytelling 
approach compared to a video or static ad. 

• Unlike last year, bulk of clicks and engagements this year 
were driven by the older demographic for both the awareness 
and engagement campaign. 

• As a result, we pivoted strategy for the remarketing campaign 
to only target the older demographic. 

Social media sprint starting in August 2024 – into IAC 
week – and until end of September





Sandra Rosano, Grants & Bequests Officer
Villa Maria Catholic Homes

IAC Week Campaigns



VMCH History

Bequest Program

The Lunch

Showcasing Good Works in Action



©VMCH 2019



65 Guests





Gifts in Wills Impact





Jess Avery, Relationship Manager
Sydney Children’s Hospitals Foundation

IAC Week Campaigns





















Adam Herodotus, Head of 
Partnerships, Gathered Here

IAC Week Campaigns



Gifts & Online Wills

during IAC Week 



Free online wills

Custom-branded wills 

Gift management software

Bequestor acquisiton

Legal & probate services

Trusted by 700+ NFPs



Adam Herodotus
Head of Partnerships

Adam@GatheredHere.com.au



jump in charity traffic from June to SeptemberPetechiae

Traffic

512% 

Subheading

jump in charity traffic from 

June to September



Petechiae

Wills written

237% 
jump in charity wills from 

June to September



Petechiae

by supporters 

2.7
gifts per gifter, on 

average

Giving rate by %



Petechiae

Total number of gifts

58% 
increase in primary gifts 

from June to September



Petechiae

Total value of gifts

$10 million

$20 million

$30 million

$40 million

$50 million

34% 
increase in primary gift value 

from June to September

70% 
increase in total gift value from 

June to September



Petechiae

Your efforts are working
The Big Legal Questions: 

Answered



Other Examples



IAC Week 
Roadshow 
– 
September 
2-10



IAC Week 
Roadshow 
– 
September 
2-10



Troubleshooting session:

General Challenges and Successes

•  Share any comments or questions in the 
Chat or Raise Hand

•  Breakout discussion groups and feedback
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